
Welcome to our quarterly 
newsletter, “Insight”. Its aim is to 
provide insight into the market, 
suppliers and seasonal trends and 
the One Cost business itself. 2019 
promises to be a year full of 
challenges and opportunities.  

We are thrilled to introduce you to One Cost 
Rewards, our customer loyalty scheme. This has been 
very well received by our customers and is proving to 
be extremely popular! 

Spring has sprung. We look at the calendar of events 
for this time of year and discover what our suppliers 
have planned to support our customers maximise the 
opportunities Spring 2019 presents. 

We hope you enjoy reading our first issue, and I 
would welcome your feedback 
jimbyrne@onecost.co.uk. 

Winning the Commercial Waste Reduction Initiative award, the 
Brakes ‘2 Zero 20’ pledge was praised by the National Recycling 
Awards expert judging panel. Brakes have been awarded the FWD 
Green Wholesaler ‘Gold Medal’ Award, because of the huge 
progress it has made with its Corporate Social Responsibility 
programme. This includes becoming: 

March 

5 Mar          Shrove Tuesday 
17 Mar        St Patrick’s Day 
31 Mar        Mother’s Day 

April 

19 Apr          Good Friday 
21 April        Easter Sunday 
23 April        St George’s Day  

May 

6 May          May Day Early Bank Holiday 
27 May        Spring Bank Holiday  

• The first wholesaler to deliver a plan to remove problematic plastics from the supply chain 
• The first major business to introduce gas to liquid fuel in London to help tackle pollution problems 
• The first wholesaler to join Wrap’s UK Plastic Pledge 
• One of the first signatories of the Wrap Food initiatives   www.brake.co.uk 

Winter prices for many food commodities have been affected by the hot, dry weather 

in 2018. The cold start to 2019 has added to slow growth of some crops. Crops affected  

include varieties of lettuce, cherry tomatoes, wild rocket, savoy cabbage and 

strawberries, resulting in potential price increases and shortages. 

Salmon prices have been stable recently however, due to some disease issues in 

Norway, pricing could increase over next couple of months. Although Haddock prices 

have been higher, quality is currently at its best at the moment and prices should 

stabilise in February. Hake availability is poor and pricing is very volatile as a result. 

mailto:jimbyrne@onecost.co.uk
https://www.brake.co.uk/news/csr/brakes-launches-2-zero-20-plastic-reduction-campaign


“We have worked in partnership with One Cost for over 

12 years, supporting their customers with bespoke 

solutions for their seafood requirements. This can vary 

from small independent caterers to full seafood 

category management for restaurant and hotel groups 

nationally. 
 

In conjunction with One Cost, M&J endeavour to fully 

understand the customers’ business, providing specialist 

procurement, support in managing costs and a reliable 

service.” 
 

M&J Seafood are a fully accredited and traceable award 

winning fishmonger, giving our customers peace of 

mind with deliveries six days per week from eleven 

depots nationwide. 
 

Awarded the title of seafood 

supplier of the year by the 

Restaurant Magazine for the 3rd 

time in three years, M&J Seafood 

are leaders and specialists with the 

UK’s largest fresh and frozen 

seafood range.  www.mjseafood.com 

 

 

Ambition: To help all our clients achieve their goals 
through managing their day to day purchasing needs. 

Role: Helping customers 
control costs and increase 
their profits 

Expertise: 30+ years in 
Business Development Roles 
across various industries in 
both Europe and Africa. 

Alliance have had an environmental policy in place since their inception in 1999. 
They recognise the impact their operations, both direct and indirect, have on 
the environment. In turn, Alliance strives to take a proactive approach towards 
sustainable operations which includes suggesting, and where possible providing, 
biodegradable and eco-friendly alternatives.  

One such area is their range of single use plastic straw 
alternatives. Alliance are making a stand against the harmful 
impact of single use plastic straws by offering both paper 
straws and the more luxurious option, stainless steel straws. 
These product ranges give customers a choice between a 
biodegradable and reusable option in place of their plastic 
straws. Alliance offer a wide range of paper hygiene products 
sourced from EU Ecolabel certified supplier, Katrin. They feel 
it’s important to provide an environmentally conscious paper 
hygiene range due to the volume used nationally. 
www.alliancenational.co.uk 

Are you earning your reward 
points? Call 01942 290100 to find 
out more! 

Chris Jones 
Job title:  New Business 
Development Manager for 
One Cost in the North West 

One Cost Ltd 
Tel: 01942 290100 
www.onecost.co.uk/contact-us/ 
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